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ABSTRACT 
 

The Islamic Banking industry has been demonstrating a very promising sector having, in the current 

decade, an annual growth average of 5% and USD 1.7 trillion of assets worldwide. However, the level 

of Islamic Banking adoption worldwide is least comparatively the entire system dominated by the 
Conventional system. For instance, the global assets of Islamic Banking (IB) just represent 1.4% of 

total banking assets in the world and this system has been mainly adopted in the Islamic countries. At 

any rate, it has already sparked the interest of non-Islamic countries. Therefore, the current research 
will examine the level of awareness about IB terminologies in the non-Islamic country of Sub-

Saharan Africa (specifically, Mozambique – where IB is not established yet) among Muslims and 

non-Muslims bank customers and determine its source of knowledge. This is important to draw up 

marketing strategies for future adoption of the Islamic Banking system in Mozambique enriching 
customers' knowledge. The research used a disproportionate stratified random sampling technique to 

collect data in the Mozambique Banking system which were, later, measured taking a dichotomous 

and nominal scales for descriptive analysis. The results obtained suggest that the majority of the 
respondents were of the opinion had poor awareness and knowledge about IB. Besides, about 96.3 

percent of the respondents were not realized about the existence of the term Riba and its prohibition. 

Furthermore, this study is considered as an eye-opener to improve our understanding pertinent to the 
feasibility and implementation of IB in Mozambique in the future.  

 

Keywords: Awareness, Islamic Banking, terminologies, knowledge, Mozambique 

 

1. Introduction  
 

Based on the individual's perspective, beliefs, attitude, and decisions, sometimes people tend to select 
specific aspects of exposed information which they incorporate into their mindset. This is called 

selective exposure which leads to selective perception (Rogers, 2003). It can happen because people 

realize that they have need so they seek for the knowledge of that need. 
 

In the actual modern world, based on globalization and internationalization, the consumer 

expectation and competitiveness of the market move initiatives and companies to advance new 

products and services by innovation. So, people know about the existence of a product or service 
before realizes that have a need. Which means, they become aware of the product. They develop a 

need. They learn more about this product or service. Then, decide to adopt or reject. Apple's products 

are one example at least in the current decade. Another one is the Islamic Banking (IB) service which 
is the innovation made within the Conventional banking system (CBS) but in the Islamic world, 

initial, to satisfy the needs of Muslims people to operate in the banking system without committing 

haram since CBS is interest-base. 

 
Nowadays, non-Muslims adhere to Islamic Banking services. Therefore, non-Islamic 

countries have already this system. Hence, there are conventional banks and Islamic banks using IB 
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services. However, the level of IB adoption worldwide is least comparatively the entire system 

dominated by the Conventional system. For instance, the global assets of Islamic Banking are around 
USD 1.7 trillion but it just represents 1.4% of total banking assets worldwide. Further, 69 countries 

worldwide have an IB system (Thomson Reuters, 2018) which means there are so many nations that 

did not adopt yet IB especially those whose Muslims people are a minority. 

 
This study is set to examine the level of awareness about IB terminologies in a non-Islamic 

country of Sub-Saharan Africa (Mozambique) among Private bank customers (Muslims and non-

Muslims) and determine its source of knowledge. Though the IB industry is growing in other African 
neighbor countries such as South Africa, Zambia, Malawi, Tanzania, Mauritius, it is not formed in 

Mozambique. 

 
Mozambique is an African coastal country located at Southeast and Maputo is the capital city 

which is the larger and the main Financial center, corporate and mercantile. According to the census 

accomplished by Statistical authority in 2017, the Mozambique population is 27,909,798, with 

Christian as the main religion taking 59.8% and Islam the second taking 18.9% which is equivalent to 
a population of 5,274,952 (Figure 1). For this number, although Islam being the second religion, is 

reasonable for further analyses. 

 

 
Figure 1: Religiosity 

 

Accordingly, it is clear that this study is set to establish the level of awareness about IB 
terminologies among Private bank customers (both Muslims and non-Muslims) and determine its 

source of CC for knowledge as a non-Islamic country of SSA emerging toward the development. 

Thus, two hypotheses are formulated: 

 

 Muslims, in contrast to non-Muslims, are more aware of the Islamic Banking terminologies in 

 Mozambique; 

 Muslims, in contrast to non-Muslims, use different communication channels to perceive 

 Islamic Banking in Mozambique. 

 

2. Literature Review 
 

Since the inception of the Islamic Banking industry, in the early 1970s, it has been demonstrating a 

very promising sector by twofold reason namely (i) their principles compliant to Shari'ah (Islamic 
law) and, at the same time, (ii) being a stable system even when faced one of the world's biggest 

financial crises of 2007-2009. Today, Islamic Banking is the most growing system with an average 

growth of 5% annually (since 2012) and USD 1.7 Trillion of assets worldwide (Thomson Reuters, 
2018). It shows that IB can be a viable alternative mode of financing. Despite starting in the Muslim 

world and to satisfy the need of this population, rapidly sparked interest in the non-Muslim world due 

to its multi-purpose promoting welfare. The first study known from the non-Islamic country, although 
unpublished, is from Omer (1992) who surveyed in the United Kingdom (UK) to 300 Muslims about 

their awareness and the main finding was that a high level of ignorance prevailed among Muslims 
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concerning Islamic finance principles. It was due to the lack of education that is why people little 

knew about the basics of IB which start with awareness about the culture and fundamental 
terminologies of IB. The culture of IB is related to the main principles that can be synthesized on the 

prohibition within IB systems such as Riba (prohibition of interest), Gharar (excessive uncertainty or 

speculation) and Maysir (prohibition of gambling) according to Kamar et al. (2016). Actually, the 

main feature of IB is the prohibition of interest which differ from conventional banking system and, 
this prohibition is because (i) it appears in the Quran which is the holy book of Muslims and (ii) the 

society suffers from injustice of wealth under the interest-based economy (Ali & Puah, 2017). 

  
Therefore, the fundamental terms can be listed as Riba and Shari'ah. Further, there are 

specific terms such as Mudharabah, Musharakah, Murabahah, and Ijarah which are related to 

Islamic products or services. 
 

It is worth to mention that at the time of Omer's study, there was established IB in the UK as 

Islamic windows in conventional banks. Similarly, Saini et al. (2011) in South Africa found that 

96,6% of Muslims were aware of Islamic banks, but their rate of use was low because of lack of 
knowledge showing a willingness to adopt IB if they knew more about it. It explains that the 

acceptance of IB can be determined by a deeper awareness of this system consisting of the 

fundamental terminologies, specific terms, how they work in the real field and why they work. Some 
researchers empirical demonstrated that the acceptance of IB is somehow predicted by the awareness 

factor of potential consumers (Ali & Puah, 2017; Echchabi & Abd. Aziz, 2012; Echchabi & Olaniyi, 

2012; Erol & El-Bdour, 1989; Erol et al., 1990; Haron et al., 1994; 2014; Obeid & Kaabachi, 2016). 
 

There are only two studies from non-Islamic countries were at the time of each study extant 

one Financial system (Conventional) which are from Gerrard & Cunningham, 1997 (Singapore) and 

Lujja et al., 2018 (Uganda). Both studies agree that there is a problem related to the low rate of 
Islamic Banking acceptance (IBA) which may be generally for countries where Muslim people are the 

minority. It is due to the poor knowledge and discrepancy formed about IB among potential 

consumers. For instance, Gerrard & Cunningham (1997) concluded that most of the Muslims were 
aware of the fundamental terms of the IB. But they were not aware of the specific IB products such as 

Murabaha, Ijara. Meanwhile, non-Muslims had little awareness of the meaning of fundamental terms 

and a total lack of awareness of the specific IB terms. Further, both Muslims and non-Muslims were 

generally unaware of the culture of IB. 
 

The same results were found by Lujja et al. (2018) which assert that, although both groups of 

Muslims and non-Muslims have low awareness about IB terminologies (fundamental and specifics), 
Muslims have a higher knowledge of IB than non-Muslims group. It can be explained since IB is 

governed by Shari'ah includes which is, much more than a simple Islamic law. It is a set of norms, 

values, and laws that governs the Islamic way of life which means the Shari'ah governs all aspects of 
Islam including faith, worship, economic, social, political and cultural aspects of Islamic societies. 

Hence, it is supposed at least the Muslim group to know a little. 

 

In Africa, with a total of 52 countries, solely 20 have an IB system (Faye et al., 2013; 
Thomson Reuters, 2018) concentrated mainly in the North of Africa. It is a weak launch of IB behind 

the entire conventional system which can lead to a misconception of IB concepts in this continent due 

to the lack of knowledge especially in SSA or south Africa region where Mozambique is located. 
 

To reach a mutual understanding of IB terminologies among consumers, how a message gets 

from one individual to another plays an important role in the awareness and, hence, the acceptance of 
IB. It is called the communication channel (CC). Thus, the nature of CC can influence the speed by 

which a message expands among potential consumers taking into consideration that the characteristics 

of these consumers can be different. The willingness of Muslims people is different from non-

Muslims. The education from the urban region is different from rural. The study of Haron et al. 
(1994) made in an Islamic country (Malaysia) with a dual financial system showed that the Muslims 

population were aware thanks to the sources of knowledge about IB such as newspapers, magazines, 
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television, radio and family members. Meanwhile, for non-Muslims solely newspapers and magazines 

were effective for them. For non-Islamic countries, Lujja et al. (2018) suggest customer civic 
education and public sensitization improve the knowledge of IB. Social scientists have established 

that there is a strong connection between knowledge and awareness, for example, when people are 

more well-informed about a particular product or service, they will ultimately become more aware of 

it. Hence, they will be motivated to support it (Abduh & Idrisov, 2014; Lujja et al., 2018; Mahmoud 
& Abduh, 2014). Furthermore, the same researchers define awareness, in IB, as the understanding and 

knowledge of different products and services offered by Islamic banks. Thus, the knowledge is 

acquired by having in touch with the products and services directly or hearing from other sources on 
it. 

 

Erol and El-Bdour (1989) found in their study conducted in Jordan that interpersonal contact 
and individual effort played an important role in terms of attracting individuals to utilize banking 

services offered through Islamic banks. That is, for some individuals peer group brings credibility and 

feasibility to decide about one issue. Communication channels are categorized as (1) interpersonal 

versus mass media and (2) locality versus cosmopolite playing both different roles in creating 
knowledge versus persuading individuals to change their attitude toward an innovation (Rogers, 

2003). In sum, according to this author, mass media channels involve a mass medium such as radio, 

television, newspapers, magazine which enables a source of one or few individuals to reach an 
audience of many. Generally, these channels are more effective in leading to knowledge effects. 

Whereas interpersonal channels involve a face-to-face exchange between two or more individual and 

they are more likely to cause persuasion effects. 
 

On another hand, cosmopolite communication channels are those linking an individual with 

sources outside the social system under study whereas locality cannot. Thus, those interpersonal 

channels may be either local or cosmopolite while mas media channels are almost entirely 
cosmopolite. 

 

A clear understanding of the awareness and its CC of the potential consumers, Muslims and 
non-Muslims, about IB may allow explaining the prediction of the IBA in Mozambique. It will help 

managers to design marketing strategies to influence the future rate of adoption in Mozambique and to 

enrich customer knowledge. Also, will be useful for future deep studies. 

 

3. The Banking System in Mozambique 
 

Nowadays, according to the Central Bank of Mozambique called Bank of Mozambique (BoM), the 
Financial system is comprised of (i) Credit institutions (42) being 18 commercial banks; (ii) Financial 

societies (361); (iii) Insurers (89); (iv) Social security institutions and management entities of pension 

funds (17) and (v) Capital market institutions (10) which one is the Stock Exchange (see Figure 2). 
There is no Islamic bank neither Islamic banking activities in Mozambique even since the Financial 

liberalization of 1987 and taking into consideration that Mozambique affiliated to the OIC in 1994 

which is, in turn, a member of IDB. Several instruments regulate the Financial system such as the 

establishment of the financial activities by Credit institutions and Financial societies (Lei nº 15/99 – 
01 de Novembro) facilitating the entrance of new players on the system. 
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Figure 2: Mozambique Financial System 

 

Although the high aforementioned number of institutions in the Financial system of 

Mozambique, the key factor is the commercial banks. According to Modan and Hassan (2018), 85 
percent of the total banking assets are concentrated on three major banks, namely Millennium Bim 

(BIM), Banco Commercial de Investimentos (BCI) and South Africa's Standard Bank. The 

commercial banks are largely concentrated in the urban region and mainly in a capital city (Maputo) 
representing almost 35% of the entire banking system in the national territory. Based on Table 1, it is 

clear that Maputo City has the least population with solely 4% but got the major percentage of the 

population accessing financial services which means with a bank account representing 43%. This 

situation occurs because Maputo is the capital city which is the larger and is the main Financial 
center, corporate and mercantile. Further, Maputo makes a border with one of the most relevant 

economies in SSA which is South Africa. 

 
On another hand, Nampula Province has a larger population but got the second most low 

percentage of the population holding a bank account with 14%. In Figure 3, the blue bars show a 

decreasing trend from the North Provinces which are the most habited to the South of Mozambique. 
Contrary, the orange bars which represent the percentage of bank holders show the inverse trend. 

Moreover, from 158 Districts in Mozambique, 55% have a bank branch and this concentration is 

bigger in the South region. 

 
Table 1:  Population vs Access to Financial Services Per Province 

  POPULATION %  

MOZAMBIQUE 27,909,798 100  

  

PROVINCE 
 Access to financial 

Services (%) 

Nampula 5,758,920 20.6 14 

Zambezia 5,164,732 18.5 20 

Tete 2,648,941 9.5 11 

Cabo Delgado 2,320,261 8.3 19 

Sofala 2,259,248 8.1 18 

Maputo Province 1,968,906 7.1 33 

Manica 1,945,994 7 14 

Niassa 1,810,794 6.5 18 

Inhambane 1,488,676 5.3 25 

Gaza 1,422,460 5.1 18 

Maputo City 1,120,867 4 43 
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Figure 3: Population vs Access to Financial Services Per Province 

 

Since 2011, Mozambique Government (MG) and the BoM are implementing activities and 
programs to increase access to financial services by, first, opening a bank account. Such activities and 

programs are (i) Strategy for the Development of the Financial Sector and (ii) the Strategy for the 

Rural Finance. However, according to the Census accomplished by Statistical authority in 2017, 
solely 9.3% of Mozambique population have a bank account, 3.2% from the rural region and 20.5% 

from urban (see figure 5). Although the majority of the population is concentrated in the rural region 

taking 66% (see Figure 4). 

 

 
Figure 4: Population Per Region 

 

 

 

 
 

 

 
 

 

 

 
 

 

 
 

 

 

Figure 5: Population Holding a Bank Account 
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According to the BoM, the banking system is mainly used by customers through two financial 

services or products namely (i) current account, for daily movements or payments and (ii) bank credit. 
In 2018, from the total funding of MZN 163,230,060 (thousand meticais), equivalent to USD 2.7 

billion, 32% pertains to Private customers and 68% to Collective customers (Figure 6). Only 1.6% of 

the Private customers represent the funding mentioned and solely 0.6% comes from the rural region 

while urban is just 3.3%. Generally, the banks invest in specialized products for high-income 
customers, including investment management services and funding to Public and Private companies. 

The performance in the low-income customers' segment is more moderate. However, this segment 

constitutes the majority in Mozambique. Further, the Muslim population just holds the current account 
although being the second majority religion and having the potentiality to invest due to their economic 

power. 

 

 
Figure 6: Bank Credit 

 

Furthermore, home financing to Private customers represents solely 4% of the entire bank 
credit to the economy. The thing is, banks offer home financing at relatively high-interest rates and 

require a minimum amount of repayment that the majority of customers and potentials customers do 

not have hence, home financing mainly benefits middle and upper classes individuals living in the 
urban area, middle and corporate companies with a huge impact in Maputo city. 

 

The Capital market in Mozambique was set to boost financial inclusion but it is still very 

small in terms of market capitalization, the volume of transactions, the number of listed companies 
(solely 4) as well as the level of liquidity. This is due to the (i) restricted conditions for admissions to 

the stock exchange, (ii) poor dissemination of information related to the market and (iii) the weak 

diversification of products traded on the stock exchange (Bolsa de Valores de Moçambique, 2018). 
 

Recently, the digital revolution and financial technology are beginning to transform the 

Mozambique system, for instance, mobile companies introduced electronic currency which is, 
nowadays, operated by conventional banks too. Also, these banks introduced mobile and internet 

banking which are being massively utilized by customers marking a good trend to the digital 

innovation of bank products and services. 

 
Although the efforts of BoM and MG to expand the banking system and access to the entire 

population of Mozambique, the low percentage of bank holders remain even at the main financial 

center (Maputo city) not reaching 50% and do not benefit the majority of population which is the low-
income including Muslim population and small companies. The World Bank already stated that the 

requirements to open a bank account in Mozambique exclude 50% of the population. But it goes far. 

Even to the current customers, the cost of home financing and the lack of credit availability are 
hindrances. For Muslims, they are not enabled to invest or to ask for loans due to the interest rate. 

Thus, this situation prevents further growth of the population and companies in Mozambique. 

  

Therefore, at this stage, it is relevant to ask why the Mozambique banking system does not 
have any Islamic banks or windows? Is the population aware of this new system? To what extent? 
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4. Islamic Banking in Mozambique 
 
In Mozambique, as stated before, there is no IB. However, there is a light to accomplish this 

achievement. According Modan and Hassan (2015), MG accepted assistance from IDB to facilitate 

the establishment of the necessary framework for the institution of Islamic Finance in the country that 

is why the authors conducted, later, the first known study in Mozambique about IB restricted to a 
qualitative article related to the Legal and Financial Regulatory Framework of Mozambique. The 

findings of the study (from 2018) demonstrated that while some features from the legal and regulatory 

framework were conflicting with the principals governing Islamic Finance, for instance, the definition 
of loans and the concept of interest, there were also opportunities that could be immediately explored, 

including deposits (with no interest), leasing operations, investment funds, and venture capital. 

 
The conflicting features had mainly revolved around the inconsistency of the terminologies 

used in the Mozambican laws with the Shari'ah principles which needed to be amended to ensure 

inclusivity to IB and Finance. For example, the use of terminologies such as "remuneration", 

"interest", "profit" and "at cost" to refer to the proceedings of a financial transaction, be it the bank or 
customer side, may represent interest-based transactions which are prohibited by the Shari'ah. 

 

On another hand, regarding the concept of loan and credit, the authors assert that the 
remuneration and maturity date used in the conventional loan was deemed to conflict with the ideal 

characteristics of the loan as set by the Islam religion. When granting a loan, the lender in return 

should not request, charge or expect that the borrower grants him any extra benefit either in monetary 
form or in kind. Further, they added that due to Islamic loan charitable nature, the majority of scholars 

believed that a repayment date must not be set. 

 

That is why, Modan and Hassan (2018) suggested that the definition of loan should be 
changed to a broader term, for example, "financing", that supports the existing conventional practices 

and also incorporate the financing alternatives brought by Islamic Finance such as mudharabah, 

murabahah, and ijarah. The concept of interest could accommodate other alternative forms of 
remuneration proposed by Islamic Finance such as "profit rate". 

 

Regarding opportunities, the authors found that operations such as Leasing and investment 

funds were defined in a manner that does not contradict the Shari'ah principles. In the same way, 
Microfinance regulation was in align with the Islamic teachings particularly in terms of the 

requirement to set up a mutual aid fund. This concept of mutual aid fund was tied directly with the 

Islamic concept of ta'awun (mutual assistance) that derives many other practices of Islamic Banking. 
 

Taking this point of the stage about Mozambique law, the same authors recommended BoM 

to establish a "task force team" comprised of multi-skilled professionals from internal areas such as 
supervision and licensing, local and foreign Islamic Finance experts, Shari'ah scholars and a 

representative from the Muslim Community. Moreover, the authors added that the main challenge for 

the Islamic Banking and Finance practice to penetrate the Mozambican financial markets was related 

to the source of funds to be channeled to financing activities which would ensure that the source of 
funds, as well as their investment, are fully compliant with Shari'ah principles not derived from non-

halal activities or transactions. 

 
The above landscape shows the default and direction to establish the IB system in 

Mozambique which is still far in all Islamic Finance indicators. 

 

5. Methodology 
 

A sample of 108 Private bank customers from Maputo city was surveyed. The sample was taken from 

market segmentation (using a disproportionate stratified random sampling technique) of the 
Mozambique banking system. Thereof, it was used the convenience sampling technique to collect the 

data as there were limitations to reach some bank customers especially Muslim people. The data were 
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obtained from primary sources using personally administering questionnaires sent by email to bank 

customer managers (of the Millennium BIM – the main bank in Mozambique) and, from these to their 
Private customers following the market segmentation divided in Mass Market, Prestige and Private. 

  

There was conducted a brief of IB to the customer managers of Millennium BIM bank, so they 

could introduce the topic to their customers and, then, send questionnaires to be filled once they show 
willingness for it. The questionnaire was elaborated using the Google form, first, written in English 

and, thereafter, translated to Portuguese as this one is the official language in Mozambique. 

 
In the questionnaire, the two variables (awareness and CC) were developed based on 

constructs derived from past empirical researches (namely Gerrard & Cunningham, 1997; Hamid & 

Nordin, 2001; Lujja et al., 2018). The items from the variables were measured using a dichotomous 
scale and nominal scale, respectively. The Statistical Package for Social Sciences (SPSS) version 25 

was used for descriptive analysis. 

  

6. Empirical Results and Discussion 
 

6.1 Profile of the Respondents 

 
Table 2: Respondents’ Profile 

 

  NO. OF RESPONDENTS % 

 108 100 

AGE   

< 21 years 3 2.78 

21 – 35 years 77 71.30 

36 – 60 years 28 25.92 

>60 years - - 

GENDER   

Female 54 50 

Male 54 50 

EDUCATION   

Secondary school 2 1.85 

Higher school 14 12.96 

Bachelor’s degree 74 68.52 

Master’s degree 15 13.89 

PhD 3 2.78 

EMPLOYMENT   

Non-executive 12 11.11 

Executive 25 23.15 

Professional 37 34.26 

Student 8 7.41 

Unemployed/retired 3 2.78 

Others (School teachers, businessman, religious 
worker) 

23 21.29 

INCOME   

<1000 RM 22 20.37 

1000 - 4000 RM 66 61.11 

> 4000 RM 20 18.52 

RELIGION   

Christianity 83 76.85 

Islam 14 12.96 

Others 11 10.19 
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6.2 The culture of Islamic Banking 

 
As expected, the majority of the respondents (72.2%) are not aware of Islamic Banking. Solely 27.8% 

of the respondents are aware of IB and Muslim customers take advantage. This finding goes straight 

with the finding of Gerrard & Cunningham (1997) demonstrating that, although IB is 

internationalized, it is still much more known by Muslim people. This can be explained since the 
origin of IB is compliant to Islam principles, guidelines for the Muslims life. Therefore, efforts might 

be taken to spread the awareness of the culture of IB in Mozambique by education, knowledge, public 

sensitization even by intensive events such as workshops and seminars. 
 

From the respondents who were aware of IB, the majority (67%) did not know the difference 

between Islamic Banking and Conventional Banking. This finding is in consonance with findings 
discovered by Saini et al (2011) in South Africa who found about 96.6 percent of Muslims were 

aware of Islamic banks but having poor knowledge of specific IB terminologies hence their rate of use 

was low. The reasons are twofold.  Firstly, the present study found out that the knowledge 

dissemination provided by the existing banks is conventional instead of IB products out of the culture 
of conventional banking which was established since the 1980s. Secondly, the present finding is 

similar to Saini et al. (2011) since both of them were conducted in countries where Muslims were the 

minority.  Furthermore, 57% of the respondents asserted that they would adopt IB in case this system 
to be established in Mozambique. This finding is in tandem with a result found out by Gerrard and 

Cunningham (1997) who studied IB in Singapore and found out that all Singaporeans eager for the 

system to be implemented in their country. Likewise, this represents a clear potentiality for the future 
introduction of IB in Mozambique which can be capitalized with appropriated marketing to enrich the 

knowledge and satisfaction of IB among bank customers and potential customers especially in rural 

regions where are a concentrated majority of the population. 

 
However, overall, the result clearly depicts that the awareness of the culture of IB is poor in 

Mozambique. 

 
6.3 The Islamic Banking Terminologies 

 

Regarding fundamental terms of IB, almost all respondents (96.3%) did not know the existence of 

Riba term although some Muslims customers revealed that they know the existence of interest-free. It 
means the term of Riba is not well spread as its meaning. Surprisingly, only 4 respondents knew the 

existence and meaning of Riba being 3 Muslims. 

 
When it comes to Shari'ah's term, all Muslim respondents knew the existence and meaning of 

this term which was not for non-Muslims. This is the potential to consider a future introduction of IB 

in Mozambique as this system is fully based and compliant to Shari’ah. Despite, overall, both Muslim 
and non-Muslim respondents were not aware of Shari’ah taking 60.7%. 

 

Thus, the first hypothesis is accepted in terms of fundamentals terms of IB which means 

Muslims, in contrast to non-Muslims, are more aware of fundamental terms of IB in Mozambique 
although overall they both were almost unaware. 

 

Regarding specific terms of IB, there were almost exclusively unaware of the 4 terms for both 
Muslim and non-Muslim bank customers taking above 90%. Only 4 bank customers knew the 

existence and meaning of Mudharabah being 3 Muslims. 6 bank customers knew the existence and 

meaning of Musharakah being 4 Muslims. 5 bank customers knew the existence and meaning of 
Murabahah being 4 Muslims. Finally, 6 bank customers knew the existence and meaning of Ijarah 

surprisingly both Muslim and non-Muslim share 50% each. This can be explained as the Leasing 

(product equivalent to Ijarah in IB) is one of the very popular and adhered financial services by bank 

customers of the Mozambique system. Thus, this might be another potential for the future 
introduction of IB in Mozambique. 
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Table 3: Awareness of IB Terminologies 

Term 

Muslims 

responses 

positively 

n = 14 
% 

Non-Muslims 

responses 

positively 

n = 94 
% 

Riba 3 21 1 1 

Shari’ah 14 100 28 30 

Mudharabah 3 21 1 1 

Musharakah 4 29 2 2 

Murabahah 4 29 1 1 

Ijarah 3 21 3 3 

 

Therefore, the first hypothesis is also accepted in terms of specific terms of IB. That is, 
Muslims, in contrast to non-Muslims, are more aware of the IB terminologies (fundamentals and 

specifics) in Mozambique although, overall, they both were almost unaware. This is quite alarming 

and for that this work intends to close the gap and provides direction to improve the awareness and 
knowledge about IB terminologies among Mozambicans. 

  

6.4 The communication channel for Islamic Banking 
 

From the bank customers who were aware of IB, the communication channel most referred by 

Muslim respondents were sequentially interpersonal contact, social network (Whatsapp and 

Facebook), the internet, and television as the channels utilized to get to know of IB meanwhile for 
non-Muslims internet was the most referred followed by interpersonal contact, television, and social 

network. This means both Muslim and non-Muslim customers utilized the same channels differing 

only in order. These findings contradict Haron et al. (1994) who found that newspaper was the most 
referred channel by both Muslim and non-Muslim in Malaysia and interpersonal channel was the last 

one but only referred by Muslim group. This difference can be explained by the nature and 

environment of each study which was different since this one was conducted in an Islamic country 
with a dual financial system meanwhile the current study was conducted in a non-Islamic country 

with one financial system. 

 

Thus, the second hypothesis is rejected. That is, Muslims as non-Muslims do not use different 
communication channels to perceive IB in Mozambique. The difference residing in order can be 

explained by the characteristics of each group and the nature of IB. For instance, since IB is full 

related to Shari’ah thus it is expected Muslims to communicate with each other anywhere irrespective 
of the action of Islamic financial institutions which is different for non-Muslims. For these last, the 

reasons might be curiosity or something else equivalent that is why utilize the internet channel. 

  

The result demonstrates that the knowledge of IB is not being properly expanded in 
Mozambique since the interpersonal contact and the internet channels are not the best one to spread 

rapidly the knowledge of IB (as innovation) but yes for influence the decision to adopt or reject IB as 

stated by Rogers (2003). This means Islamic financial institutions or managers might consider the 
proper channel to utilize, at the initial stage, for future introduction of IB in Mozambique which may 

be mass media (such as television, social network, radio and newspapers) to rapidly spread the 

knowledge no matter for Muslim or non-Muslim group in order to reach an audience of many leaving 
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not only in urban regions but also in rural regions where leave 66% of the population. Thereafter, can 

be applied interpersonal channel to cause persuasion effects. 
 

7. Conclusion, Implication and Future Studies 
 

For the future successful introduction, adoption and maintenance of IB in Mozambique clearly 
depends strongly on the potential consumers. As seen on the results, these potential consumers are 

almost unaware of IB although Muslim people (the key factor for the survival of IB) are more aware 

than non-Muslim. Further, they utilize the same channels to get to know of IB although not being the 
suitable channels to produce knowledge widely among society. Therefore, in order to spread rapidly 

the awareness of IB among Mozambique’s people the strategy for the future success of IB in 

Mozambique might be performed in a model of windows following the cycle depicted in Figure 4. 
Once this model is well established and sustainable can be performed the full-fledged IB model. 

 

The idea is that the IB might be, initially, communicated through an effective channel that 

may lead to awareness which are mass media namely television, social network, radio and newspapers 
in order to reach a large number of potential customers in both regions (urban and rural) of 

Mozambique. Once reached a large number of potential customers producing awareness of IB, is 

ready to go through the second stage performing intensive communication using the interpersonal 
channel, beyond mass media, in order to cause persuasion effects. It is for their decision-making. This 

frontline cycle (focused on potential customers) might be done through strong and detailed 

information on IB regarding its characteristics and advantages. 

 

 

 

 

 

 

 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 7: The Cycle of the Marketing Strategy 

 
In parallel, the backline comprised by the main active actors (BoM, MG, Financial 

institutions) must ensure the fiscal and regulatory framework compliant to Shari’ah, the establishment 

of educational institutions for Islamic Finance knowledge, the extant of Shari’ah scholars and 

professionals with the proficiency in Islamic Finance, social responsibility activities, conferences, 
workshops, seminars and financial technology and innovative in order to enrich the awareness of IB 
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and its satisfaction. These actions constitute a strong foundation for the sustainability of IB in 

Mozambique. 
 

Given our current findings, it is worth noting that IB has a greater potential to be implemented 

in Mozambique. Time will tell whether this is feasible or not but the actual fact here is that it is really 

significant to strengthen the banking industry in Mozambique, where a dual banking framework 
comes into play.  Given this assertion, we offer a short practical implication that is drawn from this 

work. Explained in more detail, the likelihood of introducing IB in Mozambique can be supported by 

the strong demand of IB which can be seen by the percentage of the respondents willing to adopt IB 
(about 57%) if it is established in the future. Another potential is the possibility to embrace or 

includes in the banking sector Muslims who are out of the financial sector preventing financial 

exclusion since all Muslim respondents knew the existence and meaning of Shari’ah which the law is 
the IB is based hence the relevance of following this new system in their life. This will also ensure the 

participation of Muslim people in financial activities contributing to the growth of Mozambique. 

Finally, it is the support from MG who accepted assistance from IDB to facilitate the establishment of 

the necessary framework for the institution of Islamic Finance in Mozambique. 
 

Nevertheless, bringing the concepts of IB to Mozambique is somehow mixed blessing out of 

culture and different regulatory frameworks.  Yet, the challenges for the future introduction of IB in 
Mozambique are related to the fiscal and regulatory framework to be set which must ensure full 

compliant to Shari’ah principles. As grasped before, this issue still far to reach as the banking system 

still be preparing the terms for further discussions nationally and domestically. Moreover, there is a 
lack of educational institutions that provide knowledge in Islamic Finance which means a lack of 

national professionals in this area. There is also evidence that there is poor awareness of IB among 

bank customers presently regarding the culture of IB and even of the fundamentals and specific 

terminologies that come worse. Finally, it is the challenge to the banking system in Mozambique to 
constantly adapt the evolution of the financial technology and innovative banking measures to capture 

the sophisticated needs of customers and potential customers who are in need of faster, cheaper and 

more convenient financial services. 
  

Despite the merits that can be found in the present study, there are at least two limitations that 

can be suggested for future studies.  Firstly, there exists a proportion of Muslims respondent that is 

small in size which makes difficult to generalize to reflect the overall bank customers in Mozambique.  
Secondly, this study is limited in terms of the research scope whereby it is only intended to examine 

the Mozambicans’ awareness and knowledge about Islamic banking. To address, firstly, future studies 

should consider more Muslims respondents by including other regions in Mozambique to extend the 
findings. Secondly, the examinations of factors why people of Mozambique aware or not about IB are 

also of paramount importance to be examined to add more knowledge about IB in Mozambique in the 

literature. Taken as a set, this study provides a new perspective of IB in Mozambique where the 
examinations of Mozambicans’ awareness and knowledge are brought into play. 
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